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Scotiabank employees support Variety’s Gold Heart Pin Campaign.

Variety — The Children’s Charity of Barbados continues to undertake initiatives aimed at
enriching the quality of life of children who are sick, disadvantaged or living with special
needs. For over three decades, Variety's Gold Heart Pin Campaign has been a key fundraiser
for the charity.

Each year, Variety International collaborates with a major motion picture studio to create a
pin inspired by a film or character. This year, the initiative, which has generated millions for
children in need worldwide, spotlights Teenage Mutant Ninja Turtles Mayhem. Pins are sold
at a minimum donation of $5 BDS. Proceeds from this campaign are used to support
Variety’s Care Programme which provides essential medical care and health equipment to
care for kids at home, in the community and in medical institutions.

Over the past few weeks, Scotiabank employees have not only purchased pins but have also
been volunteering their time to support sales of the pins at various retail outlets throughout
Barbados.

Scotiabank volunteer, Lynnette Brooks shared her experience. “It was a privilege to
participate in a cause that will touch the lives of so many children and it was heart- warming
to experience the reactions of persons wanting to be a part of the cause. | am proud to work
for a Bank that recognizes the importance of partnering with a charity such as Variety, that
plays an essential role in the lives of young children” she commented.

Executive Director and Chair of the Gold Hearts Committee, Variety, Marita Greenidge
thanked Scotiabank for its contributions. “We extend our sincerest appreciation to the
dedicated Scotia employees for their invaluable support in selling hearts for our Gold Hearts
Campaign. Your commitment not only helps raise vital funds for the Variety Care
Programme but also spreads awareness about our key fundraising initiative. Volunteers like
you are truly the backbone of our campaign, and your efforts are instrumental in its success,
ensuring that we can continue providing essential care to those in need” Greenridge stated.

Members of the public are invited to support Variety’s Gold Heart Campaign. Pins will be on
sale this weekend at Carter’s Wildey and Cost U Less (March 2) and Emerald City and Massy
Qistins (March 3).
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Scotiabank volunteer -Lynnette Brooks and Ryan Jones - Chief Barker, Variety display pins on sale
as part of the charity’s Gold Heart Campaign.

Scotiabank volunteer, Ryan Herbert hands over a purchased pin to a member of the public during the
Variety’s Gold Heart Campaign sales at Limegrove.

About Scotiabank

Scotiabank is a leading bank in the Americas. Guided by our purpose: "for every future," we help our customers, their families and their
communities achieve success through a broad range of advice, products and services, including personal and commercial banking, wealth
management and private banking, corporate and investment banking, and capital markets. With a team of almost 90,000 employees and
assets of approximately $1.4 trillion (as at October 31, 2023), Scotiabank trades on the Toronto Stock Exchange (TSX: BNS) and New York
Stock Exchange (NYSE: BNS). For more information, please visit http://www.scotiabank.com and follow us on X @Scotiabank.
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